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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, harga dan kualitas 

produk terhadap keputusan pembelian dan dampaknya terhadap kepuasan konsumen 

Kopi Keliling Everydey di Komplek KAV DKI Cipedak , Jagakarsa, Jakarta Selatan. 

Penelitian menggunakan pendekatan kuatitatif dengan metode survei eksplanatif.   

Sampel penelitian berjumlah 91 responden yang dipilih menggunakan teknik non-

probability sampling dengan pendekatan purposive sampling. Analisis data dilakukan 

menggunakan Struktural Equation Modeling-Partial Least Square (SEM-PLS) dengan 

bantuan perangkat lunak SmartPLS 4.1.1.8. hasil penelitian menunjukkan bahwa 

brand image, harga dan kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian, sedangkan keputusan pembelian berpengaruh positif dan 

signifikan terhadap kepuasan konsumen. Sebaliknya brand image, harga dan kualitas 

produk tidak berpengaruh langsung secara signifikan terhadap kepuasan konsumen. 

Hasil pengujian indirect effect menunjukkan bahwa keputusan  pembelian memediasi 

secara signifikan pengaruh brand image, harga dan kualitas produk terhadap kepuasan 

konsumen. Nilai R2 keputusan pembelian sebesar 0,530 dan R2 kepuasan konsumen 

sebesar 0,493. Temuan tersebut menunjukkan bahwa keputusan pembelian merupakan 

jalur intervening dalam hubungan antara brand image, harga dan kualitas produk 

dengan kepuasan konsumen pada Kopi Keliling Everydey. 

Kata kunci: Brand image; Harga; Kepuasan Konsumen; Keputusan Pembelian; Kualitas 

Produk.
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ABSTRACT 

 

This study aims to analyze the effect of brand image, price and product quality on 

purchase decisions and their impact on customer satisfaction  at Everydey Mobile 

Coffee in Komplek KAV DKI cipedak, Jagakarsa, South Jakarta. A quantitatif 

approach with a survey method was employed. The study involved 91 respondents 

selected using non-probability sampling with purposive sampling. Data were analyzed 

using  Struktural Equation Modeling-Partial Least Square (SEM-PLS) with SmartPLS 

4.1.1.8. the results show that brand image, price and product quality have positive and 

significant effect on puchase decisions, while purchase decisions have a positiveand 

significant effect on customer satistification. In contrast, brand image, price and 

product quality do not have significant direct effect on customer satisfaction. The 

indirec effect test shows that puschase decisions significantly mediate the effect of  

brand image, price, and product quality on customer satisfaction. The R2 value for 

puschase decisions is 0,530, while the R2 value for custemor satisfaction is 0,493. 

These findings indicate that purchase decisions function as an intervening pathway in 

the relathionship between  brand image, price and product quality and customer 

satisfaction at Everydey Mobile Coffee. 

Keywords: Brand image; Price; Product Quality; Purchase Decision; Customer 

Satisfaction. 
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