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ABSTRAK

Putri Sonia Tamara (24220056), Pengaruh Kualitas Produk dan Citra Merek

terhadap Keputusan Pembelian Skincare melalui E-Commerce.

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh kualitas produk
serta citra merek terhadap keputusan pembelian produk skincare Wardah melalui
platform e-commerce. Penelitian menerapkan pendekatan kuantitatif dengan metode
survei. Data penelitian dikumpulkan melalui penyebaran kuesioner kepada 230
responden yang pernah melakukan pembelian produk skincare Wardah melalui e-
commerce. Penentuan sampel dilakukan menggunakan teknik purposive sampling,
sedangkan pengolahan dan analisis data dilakukan dengan pendekatan Structural
Equation Modeling—Partial Least Squares (SEM-PLS). Hasil analisis menunjukkan
bahwa kualitas produk dan citra merek memiliki pengaruh positif serta signifikan
terhadap keputusan pembelian. Kualitas produk yang semakin baik mampu
meningkatkan keyakinan konsumen dalam menentukan pilihan pembelian, sedangkan
citra merek yang positif berkontribusi dalam membangun kepercayaan konsumen
sehingga mendorong keputusan untuk membeli produk Wardah. Dengan demikian,
peningkatan kualitas produk yang diimbangi oleh citra merek yang kuat menjadi faktor
penting dalam mendorong keputusan pembelian konsumen terhadap produk skincare

Wardah melalui e-commerce.

Kata Kunci: Kualitas Produk, Citra Merek, Keputusan Pembelian, Skincare

Wardah, E-Commerce.



ABSTRACT

Putri Sonia Tamara (24220056), The Influence of Product Quality and Brand

Image on Purchasing Decisions of Skin Care Products through E-Commerce.

This study aims to examine the influence of product quality and brand image on
consumers' purchasing decisions regarding Wardah skincare products through e-
commerce platforms. A quantitative research approach was employed using a survey
method. The research data were collected by distributing questionnaires to 230
respondents who had previously purchased Wardah skincare products via e-
commerce. The respondents were selected using a purposive sampling technique,
while the collected data were analyzed using the Structural Equation Modeling—
Partial Least Squares (SEM-PLS) approach. The findings indicate that both product
quality and brand image have a positive and statistically significant effect on
purchasing decisions. High product quality enhances consumers' confidence in
making purchasing decisions, whereas a favorable brand image strengthens consumer
trust and increases their intention to choose Wardah products. These results suggest
that maintaining superior product quality, supported by a strong brand image, plays
a crucial role in encouraging consumers' purchasing decisions through e-commerce

platforms.

Keywords: Product Quality, Brand Image, Purchasing Decision, Wardah Skincare,

E-Commerce.
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