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ABSTRAK  

  

Judul Tugas Akhir : Pengaruh Persepsi Risiko dan Kepercayaan Konsumen 

Terhadap Keputusan Pembelian Produk Skincare pada 

Generasi Z 

NIM      : 24220043   

Nama Penulis   : Tanaya Charis Zahirah   

  

Pesatnya perkembangan e-commerce seperti Shopee di kalangan Generasi Z 

mendorong peningkatan transaksi pembelian produk skincare, namun konsumen 

masih dihadapkan pada kekhawatiran terhadap potensi risiko produk tidak asli serta 

keraguan terhadap kredibilitas penjual. Penelitian ini bertujuan untuk menganalisis 

pengaruh persepsi risiko dan kepercayaan konsumen, baik secara parsial maupun 

simultan, terhadap keputusan pembelian produk skincare melalui platform Shopee 

pada Generasi Z di Kecamatan Duren Sawit. Penelitian ini menggunakan pendekatan 

kuantitatif asosiatif dengan jumlah sampel sebanyak 100 responden yang ditentukan 

menggunakan metode non-probability sampling, tepatnya dengan teknik purposive 

sampling. Data dikumpulkan melalui kuesioner dan dianalisis menggunakan regresi 

linear berganda dengan bantuan IBM SPSS Statistics versi 27. Hasil penelitian 

menunjukkan bahwa secara parsial persepsi risiko berpengaruh positif dan signifikan 

terhadap keputusan pembelian dengan nilai t-hitung sebesar 2,838 dan signifikansi 

0,006, sedangkan kepercayaan konsumen berpengaruh positif dan signifikan terhadap 

keputusan pembelian dengan nilai t-hitung sebesar 9,629 dan signifikansi 0,000. 

Secara simultan, persepsi risiko dan kepercayaan konsumen berpengaruh signifikan 

terhadap keputusan pembelian dengan nilai F-hitung sebesar 68,157 dan signifikansi 

0,000. Nilai koefisien determinasi (R²) sebesar 58,4% menunjukkan bahwa keputusan 

pembelian dapat dijelaskan oleh persepsi risiko dan kepercayaan konsumen, 

sedangkan sisanya dipengaruhi oleh variabel lain di luar penelitian. Dengan demikian, 

persepsi risiko yang terkelola dengan baik dan kepercayaan konsumen yang tinggi 

menjadi faktor yang dapat mendorong keputusan pembelian produk skincare melalui 

platform Shopee pada Generasi Z di Kecamatan Duren Sawit. 

 

Kata Kunci: Persepsi Risiko, Kepercayaan Konsumen, Keputusan Pembelian, 

Shopee, Generasi Z.  
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ABSTRACT  

  

Final Project Title : The Influence of Risk Perception and Consumer Trust on 

Skincare Product Purchasing Decisions among Generation Z 

NIM     : 24220043   

Author Name   : Tanaya Charis Zahirah   

 

The rapid development of e-commerce platforms such as Shopee among Generation Z 

has encouraged an increase in skincare product purchases; however, consumers are 

still faced with concerns regarding potential risks of counterfeit products and doubts 

about seller credibility. This study aims to analyze the influence of perceived risk and 

consumer trust, both partially and simultaneously, on skincare product purchase 

decisions through the Shopee platform among Generation Z in Duren Sawit District. 

This study employed an associative quantitative approach with a sample of 100 

respondents determined using non-probability sampling method, specifically using the 

purposive sampling technique. Data were collected through questionnaires and 

analyzed using multiple linear regression with the assistance of IBM SPSS Statistics 

version 27. The results showed that partially, perceived risk had a positive and 

significant effect on purchase decisions, with a t-value of 2.838 and a significance 

value of 0.006, while consumer trust had a positive and significant effect on purchase 

decisions, with a t-value of 9.629 and a significance value of 0.000. Simultaneously, 

perceived risk and consumer trust had a significant effect on purchase decisions, with 

an F-value of 68.157 and a significance value of 0.000. The coefficient of 

determination (R²) of 58.4% indicates that purchase decisions can be explained by 

perceived risk and consumer trust, while the remaining percentage is influenced by 

other variables outside this study. Thus, well-managed perceived risk and high 

consumer trust are factors that can encourage skincare product purchase decisions 

through the Shopee platform among Generation Z in Duren Sawit District. 

    

Keywords: Perceived Risk, Consumer Trust, Purchase Decision, Shopee, Generation 

Z.  
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