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Lampiran D.Hasil Analisis Data

1. Uji Validitas

Digital Marketing

Correlations:
X171 X1 2 %13 X4 X5 X156 X7 X8 K] X110 X1
X114 Pearson Comelation 1 359 168 078 258 267 -022 -040 158 044 345
Sig. (2tailed) 000 093 436 003 008 825 603 15 860 000
N 101 101 101 101 101 101 101 101 101 101 101
x1.2 Pearson Comelation 359 1 180 293 328 349 306 196 310 150 51
Sig. (2-tailed) 000 072 003 001 000 002 050 002 REE] 000
N 101 101 101 101 101 101 101 101 101 101 10
X1.3  Pearson Comelation 168 180 1 118 341 271 195 237 052 201 457
Sig. (2-ailed) 093 72 235 000 006 051 017 603 044 000
N 101 101 101 101 101 101 101 101 101 101 101
X1.4 Pearson Corelation o8 | 203 18 1 144 050 -014 008 089 074 248
Sig. (2-tailed) A3 003 235 152 623 891 540 315 483 012
N 101 101 101 101 101 101 101 101 101 101 101
X15  Pearson Comelation 259 Kl 341" 144 1 iz 363 400" 289 208 639
Sig. (2-tailed) 008 001 000 152 000 000 000 003 038 000
N 101 101 101 101 101 101 101 101 101 101 101
X1.6  Pearson Comelation 262 EIT) 2 050 A727 1 IEN 463 2647 320 679
» Sig. (2-tailed) 008 000 006 823 000 000 000 008 001 000
N 101 101 101 101 101 101 101 101 101 101 101
x1.7 Pearson Correlation =022 306 195 =014 363 412 1 762 449 a3 726
Sig. (2-tailed) 825 002 051 891 000 000 000 000 001 000
N 101 101 101 101 101 101 101 101 101 101 101
X1.8  Pearson Comelation - 040 196 237 008 400 463 762 1 540 405 754
Sig. (2-ailed) 893 050 nr 940 000 000 000 000 000 000
N 0 101 101 101 101 101 101 101 im 101 i
N 101 101 101 101 101 101 101 101 101 101 101
X1.9  Pearson Comelation 158 310 052 088 289 264" a9 540 1 638 684
Sig. (2ailed) 115 002 603 318 003 008 000 000 000 000
N 101 101 101 101 101 101 101 101 101 101 101
X110 Pearson Corelation 044 150 201 074 208 320 331 405 638 1 801
Sig. (2alled) 1660 133 044 483 036 001 o001 000 000 000
N 101 101 101 101 101 101 101 101 101 101 101
X Pearson Corelation | 345 571 452 248 639 679 726 754 884 601 1
Sig. (2-alled) 000 000 000 012 000 000 000 000 000 000
N 101 101 101 101 101 101 101 101 101 101 101
*_Comrelation is significant at the 0.01 level (2-tailed)
*. Correlation is significant at the 0.05 level (2-tailed).
Inovasi Produk
Correlations
X241 x22 X2.3 X2.4 xX2.5 X286 xX2.7 x2.8 X2
X241  Pearson Correlation 1 447 070 312" 448" 233 198" 245 648
Sig. (2-tailed) 000 485 001 000 019 047 014 000
N 101 101 101 101 101 101 101 101 101
X22 Pearson Correlation 447 1 233 ,097 180 J215 281 135 578
Sig. (2-tailed) ,000 019 ,336 07 031 004 178 ,0oo0
N 101 101 101 101 101 101 101 101 101
¥23  Pearson Corelation 070 237 1 158 065 T4 142 086 4147
Sig. (2-tailed) 485 019 115 520 082 157 391 000
N 101 101 101 101 101 101 101 101 101
X24  Pearson Corelation 317 097 158 1 361 371 158 435 605
Sig. (2-tailed) ,001 336 A5 000 000 16 000 000
N 101 101 101 101 101 101 101 101 101
X265  Paarson Correlation 448" 180 065 361 1 223 401" 440" 6547
Sig. (2-tailed) ,000 071 520 ,000 025 000 000 000
N 101 101 101 101 101 101 101 101 101
X26  Pearson Carelation 233 215 AT4 an’” 223 1 384" 236 B34
Sig. (2-tailed) 019 031 082 ,000 025 ,000 017 000
N 101 101 101 101 101 101 101 101 101
X2.7 Pearson Correlation 198 281 142 158 A0 384 1 22 584
Sig. (2-tailed) 047 004 57 16 000 000 223 ,000
N 101 101 101 101 101 101 101 101 101
X28  Pearson Corelation 245 135 086 435 4407 236 122 1 5297
X2 Pearson Comelation 649 578 L 805 6547 634 5847 5207 1
Sig. (2-tailed) ,000 ,000 ,000 000 000 ,000 ,000 000
N 101 101 101 101 101 101 101 101 101

** Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant atthe 0.05 level (2-tailed)
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Penjualan

Correlations

Y1 V2 Y3 Y4 Y5 Y6 Y7 Y8 Y
Y Pearson Correlation 1 481 508 465 383 394 571 496 760
Sig. (2-tailed) ,000 ,000 000 000 000 000 ,000 000
N 101 101 101 101 101 101 101 101 101
Y2 Pearson Correlation 4917 1 a5 387 5217 336 451" 508" 728
Sig. (2-failed) ,000 000 000 000 001 000 000 000
N 101 101 101 101 101 101 101 101 101
Y3 Pearson Correlation 509 A5 1 493 540 348 592 523 769
Sig. (2-talled) ,000 000 000 000 000 000 000 000
N 101 101 10 101 101 101 101 101 101
Y4 Pearson Corelation 465 387 4937 1 4297 E 46" 528" 708"
sig. (2-tailed) 000 000 000 000 001 000 000 000
N 101 101 101 101 101 101 101 101 101
Y5 Pearson Comelation 1383 521 540 429 1 252 449 493 702
Sig. (2-tailed) ,000 000 000 000 on 000 000 000
N 101 101 101 101 101 101 101 101 101
Y6  Pearson Corelation 3947 336 348" 315" 252" 1 395 183 563"
Sig. (2ailed) ,000 001 000 001 011 000 103 000
N 101 101 101 101 101 101 101 101 101
Y.7  Pearson Corelation 571 451 502 416 449 395 1 455 756
Sig. (2-tailed) ,000 000 000 000 000 ,000 ,000 000
N 101 101 101 101 101 101 101 101 101
Y8 Pearson Correlation 496 505 523 528" 493" 163 455 1 726
Sig. (2-tailed) 000 000 000 000 000 103 000 000
N 101 101 101 101 101 101 101 101 101
Y Pearson Correlation 760 726 768 709 702 563 756 726 1
Sig. (2-tailed) 000 000 000 000 000 000 000 000
N 101 101 101 101 101 101 101 101 101
** Correlation is significant atthe 0.01 |evel (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed)
One-Sample Kolmogorov-Smirnov Test
dependen
N 101
ab
Normal Parameters Mean -10,9382
Std. Deviation | 105,62085
Most Extreme Differences  Absolute 076
Positive 076
Negative -,049
Test Statistic 076
Asymp. Sig. (2-tailed) 169°
Coefficients™
Standardized
Unstandardized Coefficients | Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
4
1 (Constant) 5724 3,496 1,637 105
Digital Marketing ATT 089 532 5,361 ,000 581 1,722
Inovasi Produk 233 128 179 1,799 075 581 1,722




Uji Heterokedastiditas

Scatterplot
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Uji Koefisien Korelasi
Model Summary”
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 662° 439 427 3,426
Uji Koefisien Determinasi
Model Summary”®
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 6627 439 427 3,426
Pengujian Hipotesis
Uji Regresi Linear Berganda
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta
1 (Constant) 5724 3,496
Digital Marketing ATT 089 532
Inovasi Produk ,233 129 78

a. Dependent Variable: Penjualan




Uji t

Collinearity Statistics
t Sig. Tolerance VIF
1,637 108
5,361 000 581 1,722
1,799 075 581 1,722
Uji F
ANOVA*
Sum of
Model Squares df Mean Square F Sig.
1 Regression 898,742 2 449371 | 38,287 ,000°
Residual 1150,208 98 11,737
Total 2048 950 100




