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ABSTRAK

Perkembangan teknologi digital yang pesat telah mendorong adopsi Artificial
Intelligence dalam proses produksi konten pemasaran, khususnya konten video pada
platform E-commerce seperti TikTok Shop. Kehadiran konten berbasis Al yang lebih
personal, informatif, dan menarik secara visual dinilai turut memengaruhi keputusan
pembelian konsumen, namun tingkat kepercayaan konsumen terhadap konten tersebut
belum sepenuhnya tinggi. Penelitian ini bertujuan untuk menganalisis pengaruh konten
berbasis Artificial Intelligence terhadap keputusan pembelian konsumen pada platform
TikTok Shop. Penelitian ini menggunakan pendekatan kuantitatif dengan teknik
purposive sampling, melibatkan 100 responden berusia 18—40 tahun yang pernah
melihat konten Al di TikTok serta pernah melakukan atau mempertimbangkan
pembelian produk melalui TikTok Shop. Instrumen penelitian berupa kuesioner yang
dianalisis menggunakan metode Structural Equation Modeling—Partial Least Square
(SEM-PLS) dengan bantuan sofiware SmartPLS. Hasil penelitian menunjukkan bahwa
konten berbasis Artificial Intelligence berpengaruh positif dan signifikan terhadap
keputusan pembelian konsumen, dengan nilai original sample sebesar 0,816, t-
statistics sebesar 16,958, dan p-values sebesar 0,000. Nilai koefisien determinasi (R?)
sebesar 0,665 menunjukkan bahwa model mampu menjelaskan 66,5% variabilitas
keputusan pembelian konsumen. Implikasi penelitian ini memberikan wawasan bagi
pelaku usaha di TikTok Shop untuk lebih mengoptimalkan konten video berbasis Al
yang informatif, menarik secara visual, dan dipersonalisasi, serta meningkatkan aspek
kepercayaan (trustworthiness) konten guna mendorong keputusan pembelian
konsumen.

Kata Kunci: Artificial Intelligence, Konten, Keputusan Pembelian, E-commerce,
TikTok Shop



ABSTRACT

The rapid advancement of digital technology has encouraged the adoption of Artificial
Intelligence in the production of marketing content, particularly video-based content
on E-commerce platforms such as TikTok Shop. Al-generated content, which tends to
be more personalized, informative, and visually engaging, is believed to play a
significant role in shaping consumer purchase decisions, although consumer trust
toward such content remains only moderate. This study aims to examine the influence
of Artificial Intelligence-based content on consumer purchase decisions on the TikTok
Shop platform. A quantitative approach was employed using a non-probability
sampling method with a purposive sampling technique, involving 100 respondents
aged 18 to 40 years who had previously encountered Al-based content on TikTok and
had either made a purchase or considered purchasing a product through TikTok Shop.
Data were collected through a questionnaire and analyzed using Structural Equation
Modeling with Partial Least Squares (SEM-PLS), processed with the assistance of
SmartPLS software. The results indicate that Artificial Intelligence-based content
exerts a positive and statistically significant influence on consumer purchase
decisions, as reflected by an original sample value of 0.816, a t-statistic of 16.958, and
a p-value of 0.000. Furthermore, the coefficient of determination (R?) of 0.665
demonstrates that the proposed model is able to explain 61.0 percent of the variance
in consumer purchase decisions, indicating strong predictive power. These findings
suggest that business actors on TikTok Shop should further optimize the use of Al-
based video content that is informative, visually appealing, and tailored to consumer
preferences, while also strengthening the trustworthiness of the content presented in
order to enhance its effectiveness in driving consumer purchase decisions.

Keywords: Artificial Intelligence, Content, Purchase Decision, E-commerce, TikTok Shop
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