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ABSTRACK

Chintiya Ramadhani (24210037) Pengaru Diskon Harga Dan Kualitas Layanan
terhadap Keputusan Pembelian Produk Skintific Di Shopee Kota Depok

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh diskon
harga dan kualitas layanan terhadap keputusan pembelian produk Skintific di platform
Shopee oleh konsumen di Kota Depok. Fenomena pesatnya perkembangan e-
commerce, khususnya Shopee, memicu persaingan yang semakin ketat antar merek
skincare baik 83ekni maupun internasional. Salah satu strategi yang banyak digunakan
untuk menarik minat konsumen adalah pemberian diskon harga dan peningkatan
kualitas layanan. Penelitian ini menggunakan pendekatan kuantitatif dengan 83eknik
survei terhadap 100 responden yang pernah membeli produk Skintific melalui Shopee.
Teknik pengambilan sampel yang digunakan adalah purposive sampling, dan data
dianalisis menggunakan regresi linear berganda melalui bantuan software SPSS. Hasil
penelitian menunjukkan bahwa diskon harga dan kualitas layanan berpengaruh
signifikan terhadap keputusan pembelian secara parsial maupun simultan. Temuan ini
menegaskan pentingnya kombinasi strategi harga dan pelayanan dalam menciptakan
pengalaman belanja yang positif bagi konsumen di platform digital. Penelitian ini
diharapkan dapat menjadi acuan bagi pelaku usaha dalam merancang strategi
pemasaran produk kecantikan yang lebih efektif melalui e-commerce.

Kata Kunci: Diskon Harga, Kualitas Layanan, Keputusan Pembelian, Shopee,
Skintific



ABSTRACT

Chintiya Ramadhani (24210037) Pengaru Diskon Harga Dan Kualitas Layanan
terhadap Keputusan Pembelian Produk Skintific Di Shopee Kota Depok

This study aims to examine and analyze the influence of price discounts and
service quality on purchasing decisions for Skintific products on the Shopee platform
by consumers in Depok City. The rapid growth of e-commerce, especially Shopee, has
intensified competition among both local and international skincare brands. Among
the most commonly used strategies to attract consumer interest are price discounts
and improved service quality. This research adopts a quantitative approach through
a survey of 100 respondents who have purchased Skintific products via Shopee. The
sampling technique employed is purposive sampling, and the data were analyzed using
multiple linear regression with SPSS software. The results indicate that both price
discounts and service quality have a significant influence on purchasing decisions,
both partially and simultaneously. These findings highlight the importance of
combining pricing and service strategies to create a positive shopping experience for
digital consumers. This study is expected to serve as a reference for business
practitioners in designing more effective beauty product marketing strategies through
e-commerce platforms. Be effective in attracting interest and encouraging consumers
to make online purchases, particularly on the Shopee platform.

Keywords: Price Discount, Service Quality, Purchase Decision, Shopee,
Skintific
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