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ABSTRAK 

 

Satria Wiranto (25210061), Pengaruh Live Streaming dan Ulasan Produk Sebagai 

Daterminan  Keputusan Pembelian Konsumen di Era Belanja Digital 

 

Penelitian ini bertujuan untuk menganalisis pengaruh fitur live streaming dan ulasan 

produk terhadap keputusan pembelian konsumen, khususnya pada pengguna platform 

TikTok Shop. Latar belakang penelitian ini didasarkan pada meningkatnya tren e-

commerce dan perubahan perilaku belanja konsumen yang mengandalkan fitur 

interaktif dalam proses pengambilan keputusan. Metode yang digunakan adalah 

metode kuantitatif dengan pendekatan survei dan teknik pengambilan sampel 

purposive sampling terhadap 80 responden dari Generasi Z yang aktif menggunakan 

TikTok Shop. Pengumpulan data dilakukan melalui kuesioner daring yang disusun 

berdasarkan model Technology Acceptance Model (TAM), dengan indikator perceived 

usefulness dan perceived ease of use. Data yang terkumpul di analisis menggunakan 

metode Partial Least Squares – Structural Equation Modeling (PLS-SEM). Hasil 

penelitian menunjukkan bahwa baik fitur live streaming dan ulasan produk 

berpengaruh positif dan signifikan terhadap keputusan pembelian konsumen, baik 

secara parsial maupun simultan. Temuan ini menegaskan  pentingnya fitur interaktif 

dalam meningkatkan kepercayaan dan minat beli konsumen. Penelitian ini diharapkan 

menjadi kontribusi teoritis dalam bidang pemasaran digital serta menjadi acuan praktis 

dalam mengoptimalkan strategi pemasaran  digital. 

Kata kunci: Live Streaming, Ulasan Produk, Keputusan Pembelian, E-commerce, 

TikTok Shop, Generasi Z. 
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ABSTRACT 

 

Satria Wiranto (25210061), The Influence of Live Streaming and Product 

Reviews as Determinants of Consumer Purchase Decisions in the Era of Digital 

Shopping 

This study aims to analyze the influence of live streaming features and product reviews 

on consumer purchase decisions, particularly among TikTok Shop users. The research 

is grounded in the growing trend of e-commerce and the shift in consumer behavior 

that increasingly relies on interactive features in the decision-making process. A 

quantitative method was employed using a survey approach and purposive sampling 

technique involving 80 Generation Z respondents who actively use TikTok Shop. Data 

were collected through an online questionnaire developed based on the Technology 

Acceptance Model (TAM), with indicators of perceived usefulness and perceived ease 

of use. The data were analyzed using the Partial Least Squares – Structural Equation 

Modeling (PLS-SEM) method. The results reveal that both live streaming and product 

reviews have a positive and significant influence on consumer purchase decisions, 

both partially and simultaneously. These findings highlight the importance of 

interactive features in enhancing consumer trust and purchase intention. This study is 

expected to contribute theoretically to digital marketing and serve as a practical 

reference for optimizing marketing strategies. 

Keywords: Live Streaming, Product Reviews, Purchase Decision, TikTok Shop, 

Generation Z 
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