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ABSTRAK 

 

Sabrina Nada Zakirah (24210070), Pengaruh Kualitas Dan Harga Terhadap 

Keputusan Pembelian Produk Pedro Margo City Depok 

 

Perusahaan ritel harus selalu mencapai target penjualan yang telah ditetapkan. Namun 

demikian, toko Pedro di Margo City Depok belum mampu memenuhi target yang 

diharapkan, berdasarkan data penjualan di periode Januari hingga April 2024 dan 2025 

menunjukkan bahwa terjadi masalah pada keputusan pembelian konsumen. Penelitian 

ini bertujuan menganalisis pengaruh kualitas produk dan harga terhadap keputusan 

pembelian, baik secara parsial maupun simultan. Pendekatan kuantitatif dengan 

sumber data primer dipergunakan dalam penelitian ini, yang melibatkan 245 

responden konsumen Pedro di Margo City Depok. Pengambilan sampel yang 

digunakan adalah probability sampling dengan jenis simple random sampling. Hasil 

penelitian menunjukkan bahwa kualitas produk dan harga berpengaruh positif serta 

signifikan terhadap keputusan pembelian, baik secara parsial maupun simultan. Secara 

bersama-sama, kedua variabel memberikan kontribusi sebesar 91,4% terhadap 

keputusan pembelian, sedangkan sisanya dipengaruhi faktor lain di luar penelitian. 

Rekomendasi kepada manajemen PT. Kurnia Ciptamoda Gemilang meliputi 

peningkatan daya tahan produk melalui pengawasan mutu dan uji ketahanan material, 

memastikan kesesuaian bahan dengan deskripsi produk, memperkuat strategi 

komunikasi nilai dan keunggulan produk, menyesuaikan strategi harga agar lebih 

bersaing, menambah testimoni dan ulasan konsumen, serta menggandeng reviewer 

lokal untuk membangun kepercayaan dan menonjolkan keunggulan dibanding 

kompetitor. 

Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian, Pedro, Ritel Fashion. 
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ABSTRACT 

 

Sabrina Nada Zakirah (24210070), Pengaruh Kualitas Dan Harga Terhadap 

Keputusan Pembelian Produk Pedro Margo City Depok  

 

Retail companies must always achieve their sales targets. However, Pedro's store in 

Margo City Depok has not been able to meet its expected targets. Sales data from 

January to April 2024 and 2025 shows that there are problems with consumer 

purchasing decisions. This study aims to analyze the influence of product quality and 

price on purchasing decisions, both partially and simultaneously. A quantitative 

approach using primary data sources was employed in this study, involving 245 

consumer respondents from Pedro's store in Margo City, Depok. The sampling method 

used was probability sampling with simple random sampling. The results of the study 

indicate that product quality and price have a positive and significant influence on 

purchasing decisions, both partially and simultaneously. Together, the two variables 

contribute 91.4% to purchasing decisions, while the remainder is influenced by factors 

outside the scope of this study. Recommendations for the management of PT. Kurnia 

Ciptamoda Gemilang include improving product durability through quality control 

and material durability testing, ensuring material compliance with product 

descriptions, strengthening communication strategies regarding product value and 

advantages, adjusting pricing strategies to be more competitive, adding consumer 

testimonials and reviews, and collaborating with local reviewers to build trust and 

highlight advantages over competitors. 

 

Keywords: Product Quality, Price, Purchase Decision, Pedro, Fashion Retail. 
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