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ABSTRAK 

Savira Sahara (25210072), Pengaruh Durasi dan Kualitas Video Pendek terhadap 

Engagement Instagram Ray Janson Radio. 

Perkembangan media sosial mendorong pelaku bisnis digital, termasuk Ray Janson 

Radio, untuk memanfaatkan konten video pendek sebagai sarana membangun 

keterlibatan audiens di Instagram. Penelitian ini bertujuan untuk mengetahui pengaruh 

durasi dan kualitas video pendek terhadap engagement pengguna akun 

@rayjansonradio. Penelitian dilakukan dengan pendekatan kuantitatif melalui 

penyebaran kuesioner kepada 100 responden yang merupakan pengikut aktif dan telah 

berinteraksi selama tiga bulan terakhir. Data dianalisis menggunakan metode Partial 

Least Squares Structural Equation Modeling (PLS-SEM) dengan bantuan software 

SmartPLS 4.1.1.4. Hasil penelitian menunjukkan bahwa baik durasi maupun kualitas 

video memiliki pengaruh positif dan signifikan terhadap engagement, baik secara 

parsial maupun simultan. Temuan ini memperkuat bahwa strategi konten video yang 

efektif dapat meningkatkan keterlibatan pengguna dalam praktik bisnis digital, 

khususnya di industri F&B.  

 

Kata kunci: Durasi Video, Kualitas Video, Engagement, Instagram. 
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ABSTRACT 

 

The rise of social media has prompted digital businesses, such as Ray Janson Radio, 

to use short videos to engage their audience on Instagram. This study aims to 

determine how short video duration and quality affect user engagement with the 

@rayjansonradio account. A quantitative approach was used for the study, which 

involved distributing questionnaires to 100 active followers who had interacted with 

the account over the past three months. The data were analyzed using the partial least 

squares structural equation modeling (PLS-SEM) method with the assistance of 

SmartPLS 4.1.1.4 software. The results indicate that video duration and quality 

positively and significantly influence engagement, both partially and simultaneously. 

These findings reinforce the idea that effective video content strategies can increase 

user engagement in digital business practices, particularly in the food and beverage 

(F&B) industry. 

 

Keyword: Video Duration, Video Quality, Engagement, Instagram. 
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