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ABSTRAK

Adelia Rizki Nur Azizah (25210064), Aisyah (25210052), Nurlia Febrianti
(25210076), Implementasi Digital Marketing Pada Arna Decor Melalui Program
Pembinaan Mahasiswa Wirausaha (P2MW).

Perkembangan era digital mendorong pentingnya kreativitas serta kemandirian
generasi muda dalam bidang kewirausahaan di kalangan generasi muda, khususnya
mahasiswa. Arna Decor, salah satu usaha yang dijalankan oleh mahasiswa, yang
bergerak di bidang hiasan dinding dekorasi rumah. Namun dalam menjalankan
usahanya Arna Decor menghadapi sejumlah tantangan seperti rendahnya brand
awareness, kurang optimalnya pemasaran digital, dan keterbatasan inovasi produk.
Penelitian ini bertujuan untuk mengoptimalkan strategi digital marketing yang efektif
guna meningkatkan brand awareness serta mengevaluasi dampak Program Pembinaan
Mahasiswa Wirausaha (P2MW) terhadap peningkatan kapasitas usaha Arna Decor.
Penelitian ini menggunakan metode deskriptif kualitatif dengan studi kasus. Data
dikumpulkan melalui observasi aktivitas media sosial dan marketplace, dokumentasi
performa penjualan, serta studi literatur terkait konsep digital marketing dan brand
awareness. Analisis dilakukan secara deskriptif dengan membandingkan data sebelum
dan sesudah pelaksanaan program P2MW. Hasil penelitian menunjukkan bahwa
strategi digital marketing yang diterapkan setelah program P2MW, seperti konten
kreatif berbasis storytelling di Instagram dan TikTok, kampanye iklan berbayar di
marketplace, serta kolaborasi dengan afiliasi, berhasil meningkatkan performa usaha.
Kunjungan profil Instagram meningkat sebesar 155,6%, penonton TikTok naik
105,3%, dan omzet penjualan di Shopee melonjak dengan ROAS sebesar 4,77. Selain
itu, interaksi dengan pelanggan menjadi lebih responsif dan profesional, yang
berdampak pada peningkatan kepuasan dan ulasan positif dari konsumen.

Kata Kunci: Arna Decor, Digital Marketing, Brand Awareness, P2MW, Mahasiswa
Wirausaha.
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ABSTRACT

Adelia Rizki Nur Azizah (25210064), Aisyah (25210052), Nurlia Febrianti
(25210076), The Implementation of Digital Marketing at Arna Decor Through the
Student Entrepreneurial Development Program (P2MW).

The development of the digital era encourages the importance of creativity and
independence in the field of entrepreneurship among the young generation, especially
students. Arna Decor, one of the businesses run by students, is engaged in home
decoration wall hangings. However, in carrying out its business activities, Arna Decor
faces a number of challenges such as low brand awareness, lack of optimization in
digital marketing, and limited product innovation. This research aims to optimize
effective digital marketing strategies to increase brand awareness and evaluate the
impact of the Student Entrepreneurship Development Program (P2MW) on increasing
Arna Decor's business capacity. This research uses a descriptive qualitative method
with a case study. Data was collected through observation of social media and
marketplace activities, documentation of sales performance, and literature study
related to the concept of digital marketing and brand awareness. The analysis was
carried out descriptively by comparing data before and after the implementation of the
P2MW program. The research vesults show that the digital marketing strategies
implemented after the P2MW program, such as creative storytelling-based content on
Instagram and TikTok, paid advertising campaigns on marketplaces, and
collaborations with affiliates, successfully improved business performance. Instagram
profile visits increased by 155.6%, TikTok views rose by 105.3%, and sales revenue on
Shopee surged with a ROAS of 4.77. Additionally, customer interactions became more
responsive and professional, leading to increased customer satisfaction and positive
reviews from consumers.

Keywords: Arna  Decor, Digital Marketing, Brand Awareness, Student
Entrepreneurship.
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