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ABSTRAK 
 

Ahmad Fadlli (11211882), Fadly Muflih Suparmin (11211885), Hilda 

Chandraningrum (11211864) Rancang Bangun Sistem Informasi B2B 

Marketplace Berbasis Website 

 

Teknologi sistem informasi berkembang sangat pesat, salah satunya adalah di 

sektor penjualan atau marketplace. Selain itu marketplace menjadi wadah suatu 

komunitas atau platform bisnis interaktif secara elektronik dimana perusahaan dapat 

andil dalam proses B2B marketplace. PT Rotary Gemilang Indonesia merupakan salah 

satu perusahaan yang bergerak dibidang penjualan sparepart AC mobil. Dalam 

kegiatan jual beli perusahaan tersebut masih menggunakan cara yang konvensional, 

salah satunya dalam proses pemesanan barang pembeli harus mengirimkan chat 

terlebih dahulu kepada penjual melalui whatsapp, hal ini menyulitkan kedua belah 

pihak dalam proses transaksi jual beli jika diteruskan secara terus menerus hal ini juga 

berdampak kepada pelanggan yang akan semakin berkurang dikarenakan kurangnya 

sistem informasi yang digunakan. Untuk menyelesaikan permasalahan tersebut, maka 

diperlukan sebuah platform B2B marketplace berbasis website, dimana nantinya 

platform ini bisa digunakan oleh khalayak perusahaan banyak agar proses transaksi 

menjadi lebih mudah, praktis, efektif dan efisien. 

 

Kata Kunci : Marketplace, Penjualan, B2B, Website, Penawaran Harga 

  



ABSTRACT 
 

Ahmad Fadlli (11211882), Fadly Muflih Suparmin (11211885), Hilda 

Chandraningrum (11211864), Design and Build a Website-Based B2B 

Marketplace Information System. 

 

Information system technology is developing very rapidly, one of which is the sales or 

marketplace sector. In addition, the marketplace is a forum for a community or 

interactive electronic business platform where companies can take part in the B2B 

marketplace process. PT Rotary Gemilang Indonesia is a company engaged in the sale 

of car AC spare parts. In buying and selling activities, the company still uses 

conventional methods, one of them is in the process of ordering goods, the buyer must 

first send a chat to the seller via whatsapp, this makes it difficult for both parties in 

the process of buying and selling transactions if it is continued continuously this will 

also have an impact on customers which will decrease due to the lack of information 

systems used. To solve these problems, a website-based B2B marketplace platform is 

needed, where later this platform can be used by many corporate audiences so that the 

transaction process becomes easier, practical, effective and efficient. 

 

Keywords: Marketplace, Sales, B2B, Website, cooperative contract 
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